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SMOKEY FONTAINE
Chief Content Officer
InteractiveOne

Mr. Fontaine oversees the creation and development 
of the third largest online social network in the world 
(BlackPlanet.com), all 52 radio station websites of the 
Radio One network, five unique online content verticals 
serving African-Americans and the editorial of GIANT 
magazine. His mandate—to engage and empower the 
full and diverse range of urban communities—is at once a 
programming, technology and brand-building achievement 
that has cross-platform (online, radio, TV, print) executions 
and unparalleled scale, reaching > 82% of the US African-
American population. Mr. Fontaine is also a featured news 
correspondent on CNN, and a repeat guest on The Today 
Show, The Early Show, FOX News, the BBC and VH-1.

SALLY COONAN
Head of Sales
Moxie Pictures

Coming from 4 years at Ridley Scott Associates, Sally 
Coonan has worked with Moxie Pictures for just over a 
year now as their Head Of Sales.  Ms. Coonan represents 
commercial direction talent and matches them with 
advertising campaign opportunities.  She generates 
work for her roster of directors, whilst being constantly 
involved in managing and collaborating with them on the 
growth of their careers.  Moxie Pictures is best known for 
its representation of feature directors in the commercial 
arena, including strong players like Wes Anderson, Jim 
Sherdian, Kevin Smith, Cameron Crowe, Errol Morris 
and Todd Philips.  Drawing from such names, Moxie has 
produced commercials for top clients such as Amex, Nike, 
Fed Ex, Gap and Apple, while their pool of talent continues 
to grow in the newer forms of interactive media.

ESSIE CHAMBERS
SVP, Original Programming and Development 
CENTRIC

Essie Chambers is the Senior Vice President of Original 
Programming and Development for CENTRIC, a new 
BET/MTV Networks channel premiering in October 2009.  
She oversees the development and production of the 
network’s original and music programming. Before joining 
BET Networks, Chambers spent 12 years at Nickelodeon 
Networks, where she served in roles ranging from creative 
exec at Nickelodeon’s Creative Lab, VP of Nickelodeon 
Original Movies, to VP of Development for The N; yielding 
a slate of critically acclaimed, award-winning programming. 
Prior to her tenure at Viacom, Chambers worked in 
promotion for the television newsmagazine show American 
Journal, and as a freelance writer for The Philadelphia 
Inquirer.

NANCY SPEARS
Acquisitions & Product Management
WB Home Entertainment 

Nancy Spears is executive director of acquisitions for 
Warner Bros. Home Entertainment Group. In her role 
she identifies and evaluates non-theatrical and select film 
projects for worldwide home video and digital distribution, 
including Kids, Sports, Games, TV, Music, Documentary, 
Special Interest and other Made for Video product. Prior 
to her career in acquisitions, Spears spent 9 years in brand 
marketing, building some of the best-known brands in the 
world, including classic Warner Bros. cartoons like Looney 
Tunes and Hanna-Barbera, DC Comics, as well as Hot 
Wheels and Nickelodeon-branded toys during her tenure 
at Mattel.
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